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JCTDA Mission

To promote the growth of year-round tourism opportunities that benefit the
Jackson County economy. Our efforts put people to work, grow jobs, build
community, and make our towns a vibrant place to live, play and work.



JCTDA Vision

To be the premier mountain destination providing an active lifestyle,
spectacular natural assets and a friendly community for
citizens and visitors alike.



Tourism builds Community



Buncombe County
2022 Calendar Year
#1 in Visitor Spending in WNC - $2.8B
Jackson County

#2 in Visitor Spending in WNC - $452 m %
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$119.2 Million in
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2024 Ad Campaign
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Year in Review:
Email

IN LOVE
WITH THE MOUNTAINS

Discover Qur Secret Season

Give the Gift of Lasting Memories in the Mountains of Jackson

County, N.C. Be My e
Celebrate the One You Love in Jackson County, NC

What We Saw
Period of review: June 2023 - February 2024 (Compare to year
prior)

Mailchimp Engagement
Average Open Rate 32.4%
Average Click Rate  2.2%

Website Traffic (Acquisition)
New Users from Email 19,725 (7.4% increase)

120,000

Active Subscribers




@DiscoverJacksonNC

“More magic.

DiscoverJacksonNC.éom
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Swap:city lights for starry ‘ﬁights.
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Swap city lights for starry nights.




Public Relations



YEAR IN REVIEW: NATIONAL CLIPS

. g oA Ty Jonuory 8, 2024
GEOGRAPHIC :u:wms,t%;vgig Southern Living 8‘,‘;‘,‘*"1'42&723: GARDENCGUN \B0E 344705
You've heard of forest 11 Southern Destinations That Smell Like Seven Southern Hikes to Seek Out in Winter
Fall Candles Wheve towaesder in the regicers most undervated Nking easor

bathing. Now try

of. the Sout
forest therapy.
LT T e
Thare we nawry two dosen coried vads
270und the world thet guide vizter: to engeage Crisp Leaves
With natere in ways thet Deneln their hes'th Vist The Bhue udge Mount s

and foster deaper expioration

The leaves are making their autumnal turn In North Caroling's Biue Ridge
Mountains. reds,
and beowns.
VIS the inviting mountains towns of Cashiers. Cherckee. and others in
Jack30n County. You e gt plenty of time, 100~ this part of the Tar Heel
‘Seate bounts the long wtorit.fy

Ihveugh the meuntaies’ tall colors on the e i Sapptire .
hitps:/ftinyur.com/2bovash? hitp/tivurl. com/3urmy8y
“POINTS GUY Jasuary 1. 2004 ithrillist] December 8, 2023
Pl © UMV, 6,973,526 >

UMV. 3.687.772
oo

The 10 best places to visit in February 10 Notable Ski Resorts for
oy Beginners

Wekrme 4 Fetrnary the men) shase 24 days (yee

180 o0 expwct. T4 & B fox Kove, adverine and & Gaeh of wter Mg, tuk whare
skt yon e B eetry couciat mosth?

0 your) pach 1 cre panch

e ot ek o 8 Grerchad Seach whwre e wte A8 13 it 8 Sxtart
armcey te Atk - the st srcmismes 1 8 e wordariand. Cuire v
ve st (s whare W13 o festnsls are 25 nmdont as the Feteary Bat

o net

Fach of cur choses 5001 hat s urague charm and 1easons 9 vt from babmy clemuses for
e wre weary 10 Cory ocks f34 ose whe tebeh e chil Py e even tvcm i e off
the besten parh kocales fo those who Fura they e seen € 31

Sk o calerstars wd oot ready o eceme serit sttt These aoe e 10 bt
Places 32 vt i Fetruary

Jackson County, North Carolina




YEAR IN REVIEW: REGIONAL CLIPS
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YEAR IN REVIEW: F&B
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Social Media



Social Media 102,551,759 Impressions

nozs +70% YOY

3,907,935 Engagements
+16% YOY



Social Media Following
@DiscoverJacksonNC




Video Views

Review how your videos were viewed across networks during the reporting period.

Video Views, by Month
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Video Views Metrics
Video Views

X Video Views
Facebook Video Views

Instagram Post Video Views

TikTok Video Views

YouTube Video Views

FEB

®x

MAR

@ Facebook

@ 'nstagram

@ TikTok

APR

@ YouTube

MAY

Totals
3,194,340
53
1,314,335
403,135
678,845

797,972

JUN



Website
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Outdoors Attractions Food &Drink Lodging Your Trip Q About Towns Calendar Blog Maps

(NGl NEWSLETTER SIGNUP

Your Great Escape
THE NORTH CAROLINA MOUNTAIN TOWNS OF CASHIERS, CHEROKEE, DILLSBORO AND SYLVA

n You're looking for a place that's real and true and full of great things to do. And Jackson County, North Carolina, is the perfect spot. No matter
what your idea of adventure is. All you have to do is jump right in. It's all here, so come ready to Play On.

www.DiscoverJacksonNC.com



Website Visits
Metrics
For 2023

714,835

7 3.3% 1+ 691,493




2
Y et Outdoors Attractions Food & Drink Lodging Your Trip O\ About  Towns Calendar Blog Maps

Friends of Pantherto
m\R

Sustainability

The Jackson County Tourism Development Authority dedicates itself to keeping Jackson County
a clean, sustainable, and vibrant destination and community for visitors and residents.



Sustainability-related Grants

FY 22-23

WCU River Cleanup: $1,200

Pinnacle Park Trail Maintenance: $1,200
Panthertown Trail Maintenance: $1,200

Keep our Mountains Clean and Green: $2,500
Greening Up the Mountains: $2,500

Green Energy Park: $1,500

Blue Ridge Parkway Foundation: $1,000
Great Smoky Mountains Association: $1,000

FY 23-24

WCU River Cleanup: $1,200

Pinnacle Park Trail Maintenance: $2,000
Panthertown Trail Maintenance: $2,000
Greening Up the Mountains: $2,500

Keep our Mountains Clean and Green: $2,500
Blue Ridge Parkway Foundation: $1,000
Great Smoky Mountains Association: $1,000
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Concept Description

Concept A includes 57 parking spaces, 2 of which are ADA-accessible spaces, with a one-way traffic
flow. Parallel spaces are given to accommodate parking for city work trucks observed on-site. The
bioretention area is a strong, central feature with an outfall into a quiet rain garden in the north-
east corner of the space. Weirs double as safe passage across and engagement opportunities with
the bioretention. An entry arch is proposed on the pedestrian entry to the space, which is repeat-
ed to the west at the existing pathway to unite the two sides of the park. A simple granite fines
path follows the lot edge and continues through a spacious picnic area before connecting to the
existing sidewalk at the pavilion. A side path leads to a viewing platform nestled between the ex-
isting trees over Scott Creek. Food trucks would be accommodated in the west-most parking bay,
which could be easily closed off to create a true court, with a flex event/dining space immediately
to the north. This space could be filled with movable furniture for daily use but also host a food
truck or vendor during festivals and events. The central location and scale of the food truck court
would activate the entire park and unite the east and west sides.
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« Maximizes parking

« Allows for flxibles zones for use
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« Keeps truck parking
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balance through proper planning










Additional Grants in 2023-2024

March 2023 - Pinnacle Park Master Plan

- Amount: $50,000

- Purpose: Complete a master plan for Pinnacle Park,
part of a larger funding project.

March 2023 - Cashiers Historical Society Marketing

- Amount: $10,000

- Purpose: Fund marketing for events during a budget
shortfall due to renovations.

June 2023 - Panthertown Valley Trail Counters

- Amount: $10,000

- Purpose: Installation and maintenance of trail
counters for data collection.

December 2023 - Panthertown Trails Enhancement
Phase 2

- Amount: $40,000

- Purpose: Upgrade and add trail counters in
Panthertown Valley.

April 2024 — Master Plan for Village Green Grounds

- Amount: $25,000

- Purpose: Master Planning w/ Equinox for the Village
Green grounds & renovations

April 2024 - Dillsboro Wi-Fi Project

- Amount: $12,000

- Purpose: First year funding for Wi-Fi service for
Town of Dillsboro



Total Grants
Issued since
DA Inception
$686,573



Lodging Trends
Jackson County



Short Term Rentals - STRs



Year-Over-Year Change

Metric Type

Listing Nights Booked x -

How are your vacation rentals trending by year?
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How are your vacation rentals trending by market over time?

period |7

Market Type |=

Market |2 Segment [= Listing Nights Available ~  Listing Nights Booked ~ Revenue ~ ADR ~ RevPAR ~ Available Listings ~ Booked Listings ~ Occupancy Rate ~ Length of Stay ~
May 2024 Main Market Jackson County Total 30,582 14,833 54,147,744 5280 §136 1,236 1,181 49% 30
May 2024 Submarket Cashiers Total 5,761 2,480 $946,653 $382 5164 247 228 43% 28
May 2024 Submarket Cullowhee Total 3,907 1,734 $517,101 $298 §132 153 147 44% 32
May 2024 Submarket Dillsboro Total 464 287 $70,888 $247 §153 17 17 62% 25
May 2024 Submarket Sylva Total 6,655 3,358 $669,015 $199 §101 257 249 50% 3.0
May 2024 Submarket Tuckasegee Total 2,248 1,036 $432,740 5418 §193 100 96 46% 33
May 2024 Submarket Whittier Total 7,896 4,281 $1,020,391 $238 §129 309 300 54% 3.0




Hotels
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Occupancy Taxes
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Month
July
August
September
October
November
December
January
February
March
April

May

June
Totals

FY 15-16
$105,354.28
$163,948.85
$122,331.68
$80,775.31
$117,640.33
$66,956.10
$39,690.82
$26,696.45
$29,114.84
$37,797.19
$46,472.01
$85,145.38

FY 16-17
$119,861.04
$180,394.59
$135,649.23

$94,100.41
$115,576.40
$89,928.52
$56,081.35
$29,357.66
$33,603.67
$40,794 .81
$61,363.25
$76,932.28

FY 17-18
$119,152.80
$181,280.78
$148,701.72
$90,329.60
$144,240.73
$84,754.30
$56,029.08
$37,210.91
$35,029.92
$44,116.59
$53,695.68
$83,711.73

FY 18-19
$135,881.68
$191,736.34
$152,650.37
$106,838.84
$127,342.88
$106,016.63

$60,207.39

$43,528.62
$45,185.00
$64,498.34
$68,385.86
$89,275.51

FY 19-20
$122,421.68
$166,057.35
$133,172.02
$130,912.47
$129,268.34
$93,829.84
$79,652.13
$55,878.75
$55,161.52
$34,404.69
$15,854.63
$76,044.67

FY 20-21

$187,832.18
$233,507.83
$228,972.44
$191,265.61
$213,445.79
$145,657.78
$134,351.26

$89,094.11

$91,596.16
$130,350.75
$146,638.28
$200,754.27

FY 21-22

$306,871.17
$402,414.91
$296,676.95
$236,495.92
$285,094.57
$212,552.55
$150,929.14

$98,820.63
$120,494.03
$138,246.01
$175,198.14
$213,514.02

FY 22-23

$302,567.11
$410,949.64
$301,922.72
$235,450.13
$307,778.37
$206,012.13
$146,534.48
$100,429.24
$102,142.20
$127,334.09
$147,200.16
$188,605.49

FY 23-24

$285,430.89
$376,418.22
$289,116.07
$229,745.47
$285,381.98
$189,325.49
$141,538.21

$97,063.80
$153,142.20
$127,759.55
$135,216.14
$185,272.94

$921,923.24 $1,033,643.21 $1,078,253.84 $1,191,547.46 $1,092,658.09 $1,993,466.46 $2,637,308.04 $2,576,925.76 $2,495,410.96



Where are Visitors Coming From?

Visitor Market Area % Visitors ¥ % Visitor Spend Avg. Visitor Spend

Charlotte NC

Greenville-Spartanburg-Asheville-Anderson : 9.1% 3.8% $95
.................................................................................................... b oo oo e e e e e e mmmmmmmme e mmm e emm e memememmmemm e
Greensboro-High Point-Winston Salem NC : 7.3% 4.8% $172

____________________________________________________________________________________________________ i

Tampa-St. Petersburg (Sarasota) FL ' 2.2% 6.0% $202
____________________________________________________________________________________________________ e e T e T A Rt
Chattanooga TN H 2.0% 0.9% $77
____________________________________________________________________________________________________ T I
Nashville TN | 2.0% 1.3% $160

Source: Zartico



Visitors in 2024 - YTD
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Thank you!



